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BIGGEST COMMUNICATIONS CHALLENGE FACING YOU RIGHT NOW

Which one of these, if any, do you see as your biggest communications
challenge right now?

81% Achieving ‘cut through’ against a background of continual
noise

0% Ensuring our messaging is consistent

10% Understanding which comms platform delivers the best
results

0% Coming up with new ideas for fresh and engaging content

10% Other - please share...

COMMS PLATFORMS DELIVERING THE BEST CUT THROUGH

Which one of these comms platforms, if any, is currently achieving the best
‘cut through’ with your member communications?

60% Social platforms e.g. LinkedIn, Meta, Instagram

0% Podcasts

5% National, regional & broadcast media

10% Member Magazines

25% Other - please share
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MANAGING DIFFERENT CONTENT FORMATS

How are you tackling different content formats to work with today’s media
landscape?

15% We outsource this expertise to specialist agencies

0% We are actively recruiting to bolster our in-house team skills
in this area

35% We test and measure different content formats to see what
works on a regular basis

30% We don’t have the time or resource to think about how we
do this right now

20% Other - please share

YOUR COMMUNICATIONS STRATEGY

How would you describe your current communications strategy?

30% We run a 24x7 comms cycle

45% We send out some type of communication every couple of
days

20% We communicate regularly - about once a week

0% We take a “less is more” approach

5% Other - please share...
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